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PART 1:
Journal Name: British Journal of Economics, Management & Trade
Manuscript Number: 2013_BJEMT_6297

Title of the Manuscript: An Empirical Determination of Customers’ Perception of the Advertising Slogan -“ New” or “New

improved” As Used by Low Risk Brand Marketers.

PART 2:

FINAL EVALUATOR’S comments on revised paper (if any) Authors’ response to final evaluator’s comments

Ok Good ! but it is advisable to include and add more 2012 and 2013 articles to enrich Please note that ‘copy-claim’ is a professional and accepted word which stands for slogan in the
your paper, and use a better scientific word than “copy” like manuscript for example. advertising and marketing lexicon.

Implications for managers should be written under a separate title at the end of the Implications for practice have been added. See lines 426 to 438 on page 14

paper explaining to managers especially marketing how to benefit from your research
and apply its results in the marketing field/while practicing his job.
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